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Polo
DKNY

Calvin Klein Holly Hunt

Smeg

Prada
Adidas

Calibre

TUMI

READY 10 Weag

UNDERWEAR

AT

Armani

Saks 5th Avenue

Armani

Lane Crawford

Jaguar
Hugo Boss

Kate Spade

as voted by staff.



The retail floor wish list...

“The floor is the most important element in the space, creating a dynamic viewing
experience, a centrepiece that enables people to be inspired about the products.”

We asked retail owners and designers about their aims and ideals. Here are their responses:

To create a unique, stylish appearance with unequalled
presentation of product, service and inspiration.

To form an individual, distinctive look which employs hard, yet
tactile materials that become the interior face of the store and
emphasize the brand.

To entice the customer with a clear, flush floor offering the
promise of interesting product. Maintaining an uninterrupted
plane, providing the customer with a sense of beyond.

To encourage customers through the sales process.
From curiosity, to seduction and selection - an ongoing
interactive journey.

A showcase, creating a gallery for the product to be brought
to the foreground and viewed.

Retail flooring should...

To transport you out of the normal retail environment to
another world. To not just sell product, but experiences.
The creation of a calm oasis inside the frantic design of a
shopping mall.

To present a distinctive look, and help brand the retail
experience.

To offer a space that allows the customer to experience
the ritual of selection.

To simplify the process of product comparison and selection
through minimalism, function and sophisticated finishes.

A sanctuary, created by the material used, resulting in an
inviting space where the floor adds richness and softening
influences.
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